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The article entitled "Selected Aspects of Evaluating Knowledge Management Quality in
Contemporary Enterprises" broadens the understanding of knowledge management and
estimates select aspects of knowledge management quality evaluations in modern
enterprises from theoretical and practical perspectives. The seventh article aims to present
the results of pilot studies on the four largest Information Communication Technology (ICT)
companies' involvement in promoting the Sustainable Development Goals (SDGs) through
social media. Studies examine which communication strategy is used by companies in social
media. The primary purpose of the eighth article is to present the relationship between trust
and knowledge sharing, taking into account the importance of this issue in the efficiency of
doing business. The results showed that trust is vital in sharing knowledge and essential in
achieving a high-performance efficiency level. The ninth article presents the impact of social
media on consumer choices in tourism and tourist products' specificity. The study's main
purpose was to indicate the most commonly used social media in selecting a tourist
destination and implementing Generation Y's journey. The 10th article aims to identify the
most critical purposes of using social media by responding to women's attitudes according
to age and their respective countries' economic development. The research was done
through an online survey in 2017–2018, followed by an analysis of eight countries' results.
The article entitled "Integrated Question-Answering System for Natural Disaster Domains
Based on Social Media Messages Posted at the Time of Disaster" presents the framework of a
question-answering system that was developed using a Twitter dataset containing more
than 9 million tweets compiled during the Osaka North Earthquake that occurred on 18 June
2018. The authors also study the structure of the questions posed and develop methods for
classifying them into particular categories to find answers from the dataset using an
ontology, word similarity, keyword frequency, and natural language processing. The book
provides a theoretical and practical background related to trust, knowledge management,
and communication in the era of social media. The editor believes that the collection of
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MDPI Books offers quality open access book publishing to promote the exchange of ideas and
knowledge in a globalized world. MDPI Books encompasses all the benefits of open access – high
availability and visibility, as well as wide and rapid dissemination. With MDPI Books, you can
complement the digital version of your work with a high quality printed counterpart.

Open Access
Your scholarly work is accessible worldwide without any restrictions. All
authors retain the copyright for their work distributed under the terms of the
Creative Commons Attribution License.

Author Focus
Authors and editors profit from MDPI’s over two decades of experience in open
access publishing, our customized personal support throughout the entire
publication process, and competitive processing charges as well as unique
contributor discounts on book purchases.

High Quality & Rapid Publication
MDPI ensures a thorough review for all published items and provides a fast
publication procedure. State-of-the-art research and time-sensitive topics are
released with a minimum amount of delay.

High Visibility
Due to our global network and well-known channel partners, we ensure
maximum visibility and broad dissemination. Title information of books is sent
to international indexing databases and archives, such as the Directory of Open
Access Books (DOAB), and the Verzeichnis Lieferbarer Bücher (VLB).

Print on Demand and Multiple Formats
MDPI Books are available for purchase and to read online at any time. Our
print-on-demand service offers a sustainable, cost-effective and fast way to
publish MDPI Books printed versions.
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