IMPACT

foods FATOR (e

Special Issue Reprint

Effects and Implications of COVID-19 for the
Human Senses, Consumer Preferences, Appetite ofCoVDASTor e

Human Senses, Consumer
Preferences, Appetite and

and Eating Behaviour Eating Sebaviour

www.mdpi.com/books/reprint/5982

Edited by
Derek V. Byrne

ISBN 978-3-0365-5017-6 (Hardback)
ISBN 978-3-0365-5018-3 (PDF)

As Severe Acute Respiratory Syndrome Coronavirus-2 (SARS-CoV-2) evolved into a global
pandemic, assessments of coronavirus disease 19 (COVID-19) patients have presented health
conditions including, in many cases, a mild to severe loss of smell and tasting abilities
among patients. Initial work has shown short and likely longer term negative effects on the
human senses, with some indications of effects on consumer preferences; however, as of yet,
very little is known about the impacts on eating behaviours and consequent longer term
effects on appetite. The aim of this Special Issue anthology was, for the first time, to bring
together researchers with key insights into how COVID-19 has impacted appetite and eating
behaviours from the fundamental to the applicable, as assessed by human sensory
perception. Thus, research is included that explores various themes, from the basic effects
on the senses, to changes in consumer preferences, all the way to how and why COVID-19
has changed consumer behaviours in relation to food and eating in the longer term. Overall,
we wished to document and bring together key research in the sensory and consumer space
with respect to COVID-19, with the overall aim to highlight and ensure this research has a
lasting impact regarding future understandings of measures developed to help and treat
people affected during the ongoing pandemic.
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MDPI Books offers quality open access book publishing to promote the exchange ofideas and
knowledge in a globalized world. MDPI Books encompasses all the benefits of open access - high
availability and visibility, as well as wide and rapid dissemination. With MDPI Books, you can
complement the digital version of your work with a high quality printed counterpart.

6 Open Access
Your scholarly work is accessible worldwide without any restrictions. All

authors retain the copyright for their work distributed under the terms of the
Creative Commons Attribution License.

Author Focus

@7 Authors and editors profit from MDPI's over two decades of experience in open
access publishing, our customized personal support throughout the entire
publication process, and competitive processing charges as well as unique
contributor discounts on book purchases.

High Quality & Rapid Publication

@ MDPI ensures a thorough review for all published items and provides a fast
publication procedure. State-of-the-art research and time-sensitive topics are
released with a minimum amount of delay.

@ High Visibility
Due to our global network and well-known channel partners, we ensure
maximum visibility and broad dissemination. Title information of books is sent
to international indexing databases and archives, such as the Directory of Open
Access Books (DOAB), and the Verzeichnis Lieferbarer Biicher (VLB).
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MDPI Books are available for purchase and to read online at any time. Our
print-on-demand service offers a sustainable, cost-effective and fast way to
publish MDPI Books printed versions.
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