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Abstract

Research on xenophobia in inbound tourism is relatively scarce, and the literature fo-
cusing on the support of local residents” xenophobia for inbound tourism is even more
limited. Using attribution theory as the guiding framework and incorporating social iden-
tity theory, this study systematically explored Chinese residents’ attitudes towards inbound
tourism and focused on three types of social identities—-cultural, environmental, and
place identities, as well as xenophobia of local residents. Residents in Yangzhou, China
were surveyed, yielding 401 valid questionnaires for analysis. The results showed that
cultural and place identities significantly negatively affected residents” xenophobia, while
environmental identity had no significant effect on residents” xenophobia. In addition,
residents’ xenophobia significantly negatively affected their community participation as
well as their endorsement of inbound tourism. Secondly, residents’ cultural and place
identities indirectly influence their endorsement of inbound tourism through xenophobia.
Finally, social distance played a significant moderating role in certain pathways, specifically
in moderating the relationship between cultural identity and xenophobia, and between
xenophobia and endorsement of inbound tourism. This study extends the research on
the factors affecting inbound tourism, which is significant for promoting the sustainable
development of inbound tourism.

Keywords: attribution theory; social identity theory; cultural identity; environmental
identity; place identity; xenophobia; social distance; local residents’ endorsement of
inbound tourism

1. Introduction

Inbound tourism has expanded rapidly in the 21st century and become a key industry
for generating foreign exchange in numerous countries, especially developing countries [1].
In 2024, there were approximately 1.4 billion inbound tourists worldwide, nearly reaching
pre-pandemic levels (99%), generating an estimated $1.6 trillion in international tourism
revenue, which exceeds pre-pandemic levels [2]. This marks a resurgence of international
tourism following the COVID-19 pandemic [2].

However, the recovery worldwide is not balanced. China, an important tourism
market, recovered 90% of the pre-pandemic number of inbound tourists in 2024, while
international tourism revenue recovered 71% of the pre-pandemic number [3]. Chinese
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tourism policymakers have implemented a series of policies to revitalize the inbound
tourism market, such as relaxing visa policies and improving payments and accommoda-
tions [4]. However, among the world’s major economies, China’s inbound tourism market
continues to lag in recovery speed. Thus, it is meaningful to identify effective methods to
accelerate the recovery of inbound tourism in China.

Recently, scholars have categorized the factors influencing inbound tourism into
two types: macro-level factors, such as economic development, geopolitical, and national
policy factors [5-8]; and micro-level factors, including personal perception, tourist behav-
ior, travel decision-making psychology, and residents’ attitudes [9-12]. Li et al. [6] have
analyzed the literature on inbound tourism over the past 30 years and highlight that the
current research has shifted focus from inbound tourism flow to the long-term sustainability
of tourist destinations. Individual perception factors are garnering increasing attention
because the development of inbound tourism is closely linked with resident-tourist rela-
tions [13,14], which are crucial for tourist destinations’ sustainability [14]. Previous studies
have demonstrated that harmonious resident-tourist interactions enhance community sup-
port for tourism, strengthen social cohesion, and contribute to the long-term sustainability
of destinations [15]. Conversely, negative emotional responses and conflictual relation-
ships can undermine public acceptance of tourism development, thereby threatening
sustainable growth [13].

Kock et al. [16] call for the exploration of negative bias and its consequences on the
emotional responses of tourists and residents. Globalization has brought valuable benefits
to people worldwide; it has also stimulated the integration of races and countries that were
once culturally different, causing some people to feel anxious or disoriented; thus, tourism
is particularly prone to xenophobia [17]. Xenophobia, defined as “negative tendencies
or even denigration of groups and/or individuals based on perceived differences,” is
a negative prejudice [18]. Tourism is highly dependent on external factors and is there-
fore sensitive to xenophobia, which affects the sustainable development of tourism [17].
The number of studies on xenophobia in the field of tourism is limited, and only a few
studies concentrate on tourists” xenophobic dispositions [17-19]. However, it is valuable
to analyze local residents” attitudes towards tourists in the post-pandemic context, as the
sustainability of tourism increasingly relies on residents’ perceptions and actions regarding
inbound tourism [13]. If tourists” xenophobia impacts tourism behavior, xenophobia may
also play an important role among residents who often encounter foreign tourists [17].
Therefore, gaining insight into the effects of residents’ xenophobia on inbound tourism is of
significant importance [17,20].

Attribution theory studies how individuals rationalize the behaviors of others or
events, and how these explanations affect attitudes and behaviors [21]. According to at-
tribution theory, when the outcomes of a behavior match or mismatch an individual’s
expectations, they lead to positive or negative emotional responses. These emotional
reactions influence how individuals explain or attribute the causes of the behavioral out-
comes [22]. Positive attributions can enhance an individual’s confidence in performing
certain behaviors, whereas negative attributions may reduce their willingness to engage
in those behaviors [23]. Xenophobia is a negative perception [17], and its subjectivity
leads individuals to ascribe a set of traits to an outgroup based mainly on adverse details,
thereby impacting residents’ subjective perceptions [24]. Gonzdalez-Reverté [25] points out
that attribution theory is a suitable framework for analyzing how residents’” views are
affected by emotional reactions and for understanding the psychosocial factors behind
them. Despite the increasing application of attribution theory in tourism research, surpris-
ingly little has been discussed regarding the connection between attribution and negative
emotions [26], especially when studying residents’ negative emotions. Therefore, this study
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used attribution theory as a guiding framework to explore the emotional attitudes and
behavioral reactions of residents in negative situations.

Emotional factors stem from the formation of individuals’ cognition, which is based on
rational evaluation and perception [27]. Social identity theory investigates the influence of
self-concept and associated mental processes on intergroup interactions and is an important
link between individuals and groups [28,29]. Social identity affects individuals’ thoughts,
emotions, attitudes, and behaviors, making them consistent with the objects or entities
with which they identify [30]. Social identity theory helps us gain a more comprehensive
understanding of the social behaviors of individuals and groups [31]. Accordingly, the
present study uses social identity theory as an antecedent of residents’ cognitive factors to
explore how residents’ perceptions of identity affect their behavioral responses. In addition,
Genkova et al. [32] highlight that social distance is linked to xenophobia and that increased
intergroup contact and communication can alleviate xenophobic sentiments.

In addition to emotional responses, community participation plays a critical role in
shaping residents’ support for inbound tourism. Previous studies suggest that residents
who actively engage in community affairs are more likely to perceive tourism development
positively and support sustainable tourism initiatives [15]. Accordingly, the present study
integrates community participation into the proposed framework to more comprehen-
sively understand how social identity and xenophobia influence residents” support for
inbound tourism.

To investigate the intricate relationships among local residents’ social identities, xeno-
phobia, community participation, and their endorsement of inbound tourism, this study
seeks to (1) establish a framework based on attribution theory and analyze residents” emo-
tional responses towards inbound tourism; (2) explore how the antecedents of social identity
affect residents’ xenophobia; and (3) identify the guiding factors of residents’ xenophobia
on their behaviors. From a theoretical perspective, this study broadens existing theories,
provides insights into residents’” xenophobia, and enriches the theoretical model of research
on inbound tourism. From a practical perspective, the findings can assist policymakers by
identifying the factors that influence residents” endorsement of inbound tourism.

2. Theoretical Background and Hypothesis Development
2.1. Attribution Theory

Fritz Heider’s research in the 1950s laid the foundation for attribution theory, which
suggests that individuals determine internal or external causes by observing behavior
in diverse settings [33]. Weiner [34] extends attribution theory by arguing that causal
attributions evolve over time, emphasizing how attributions made after an event affect
future expectations, emotions, and performance. People’s emotional reactions (negative or
positive) to the success or failure of a task are based on their attribution of the causes of their
behavior after the event [35]. Heider [21], Kelley [33], and Weiner [34] laid the foundation
for attribution theory, seeking to clarify how people infer causality, the types of inferences
they draw, and the implications of their behavioral and attitudinal conclusions [36]. The
central tenet of attribution theory posits that individuals are continually motivated to
interpret the causes of the events they experience [36].

Attribution theory has a wide range of applications in several fields and has become
a key framework for understanding responses in the social, consumer, and organizational
contexts. Hewett et al. [36] explore the application of attribution theory in human resource
management and note that it provides a new perspective for understanding complex phe-
nomena in human resource management and holds significance for practice. Kim et al. [37]
show that the attribution process supports moral reasoning in the context of athlete scan-
dals and that attribution directly affects consumers’ reactions, emphasizing the role of
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attribution theory in shaping moral and behavioral reactions according to perceived causal
relationships. Nguyen et al. [38] applied attribution theory to explore how responsibility
judgments generated public blame and negative biases in the context of the COVID-19
crisis. Attribution theory provides a framework for how individuals interpret and assign
causality to events; it is central to predicting individual emotional, attitudinal, and behav-
ioral responses in different contexts.

Growing interest has emerged in applying attribution theory within tourism studies,
particularly in examining how tourists and stakeholders interpret behaviors, perceptions,
and emotional reactions. Zhang et al. [26] investigate the association between attribution
and emotional reactions in tourist experiences and believe that attribution affects tourists’
negative emotions. Fu et al. [39] integrate attribution theory into an analysis of tourism
service failures, indicating that the attribution process explains how tourists interpret and
respond to service defects. Alamrawy et al. [40] review the enlightenment of attribution
theory in tourism marketing, emphasizing that tourists” attribution of destinations affects
their perceptions and decision-making processes. Hassan and Saleh [41] emphasize the
relevance of attribution theory in metaverse tourism and propose that understanding
tourists” attribution processes can enhance their virtual experience. Under the framework
of attribution theory, Gonzalez-Reverté [25] analyze how residents’ views on overtourism
are affected by emotional factors. These studies suggest that attribution theory provides
a valuable framework for understanding various behavioral and emotional response factors
in tourism, and that the theory provides insight into the affective responses and behaviors
of local residents towards inbound tourism and foreign tourists.

2.2. Social Identity Theory

Social identity theory explores the ways in which individuals’ self-perceptions, cog-
nitive frameworks, and shared beliefs shape group behavior and intergroup relations.
This concept functions as an essential link between individuals and groups, illustrating
why people desire group identification and membership [28,29]. An individual’s social
identity reflects a component of their self-concept, shaped by both the recognition of group
affiliation and the personal values and emotional meaning attributed to that group mem-
bership [28]. When individuals perceive themselves as members of a particular group,
they develop a sense of belonging and form emotional attachments with the group [42].
Accordingly, individuals tend to internalize the group’s values and behaviors as integral
components of their self-identity [43]. Therefore, social identity theory provides a more
comprehensive understanding of the social behaviors of individuals and groups [31].

Hogg [44] provides a comprehensive overview of social identity theory, emphasizing
its analysis of intergroup conflict and expanding it into various sub-theories, focusing on
diverse facets of influence within groups, leadership processes, motivational factors, and
group-level behavioral patterns. Social identity theory is used in various fields to study
the impact of group membership on attitudes and behaviors. For example, based on social
identity theory, Hsieh [45] explores how the cue consistency of social media influencers on
multiple platforms affected the social identity and behavioral intention of their followers.

The utilization of social identity theory in tourism research has involved many tourism-
related populations, concentrating chiefly on the identity of community residents [46—48]
and the perspective of tourists [49-51]. Social identity theory highlights how residents” and
tourists’” perceptions of group membership influence their attitudes and behaviors towards
tourism. For example, from the perspective of tourists, Lee and Jan [51] integrate the social
identity theory into the ecotourism behavior model, emphasizing how ecotourism self-
identity affects the behavioral intention of nature tourists. Jiang et al. [50] have developed
a comprehensive model integrating social identity theory to analyze how knowledge,
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identity, and perceived risk affect tourism intentions, emphasizing the importance of
subjective factors, such as social identity, in understanding tourists’ decision-making
processes. By examining Chinese tourists” perceptions of North Korea, Chen et al. [49]
reveal how tourists negotiate their intergroup identity at a tourist destination, highlighting
the interactivity and contingency of social identity in the tourism experience.

Nunkoo and Gursoy [46] study residents” attitudes and supporting behaviors towards
local tourism development with respect to their professional, environmental, and gender
identities. Sinclair-Maragh and Gursoy [47] use the three dimensions of gender, cultural,
and professional identities to explore local residents’ social identities as possible predictors
of their perceptions of tourism and their support for tourism development. Wang and
Chen [48] examine the influence of place identity, such as self-esteem and self-efficacy,
on residents’ perceptions of and support for tourism and find that a strong place identity
promotes residents’ positive attitudes towards tourism development. Social identity theory
emphasizes the importance of group identity in shaping residents’ ideas, behaviors, and
interactions in the community. Therefore, this study explores local residents” attitudes
towards foreign tourists, community participation, and endorsement of inbound tourism
from the three dimensions of cultural, environmental, and place identities under social
identity theory.

2.2.1. The Effect of Cultural Identity

Cultural identity is an integral component of an individual’s self-concept, marking the
psychological connection between an individual and a certain culture [52]. Jameson [53]
believes that cultural identity is an intrinsic state that relies on self-recognition and rep-
resents a central element of personal identity. The formation of cultural identity arises
from individuals’ experiences, perceptions, and interpretations of culture [54]. Cultural
identity is a dynamic and continuously changing process that includes both the continuity
of the past (“being”) and the new formation process (“becoming”) [55]. Specific cultural
identity affects individuals’ perception of various situations because it guides them to
accept or reject certain things [56]. For example, tourism development within communities
may necessitate the sharing of local culture as a means of tourism promotion. However,
the utilization of culture for tourism purposes often conflicts with efforts to preserve that
culture [57]. Tourism activities may destroy a local culture [58], because residents may think
that their traditional culture is being eroded through tourism activities [59]. Such activities
may become less authentic [60], thus affecting cultural identity. Accordingly, residents may
think that tourism development negatively impacts local culture [47]. Therefore, factors
based on cultural identity may influence local residents to harbor negative emotions or
even xenophobia towards tourism. Thus, we propose the following hypothesis:

H1: Cultural identity affects residents’ xenophobia.

2.2.2. The Effect of Environmental Identity

The self-identity related to the natural environment is called “environmental iden-
tity” [61]. Individuals give meaning to themselves when interacting with the natural
environment. Simultaneously, the natural environment plays a pivotal role in shaping
individual identity [62]. Previous studies have shown that environmental identification
explains how people view the development of things [63]; it affects a person’s attitude and
behavior towards the development of things and directly influences one’s assessment of de-
velopmental processes [64]. Residents” environmental identity is a key factor affecting their
attitudes towards the impact of tourism and their behavioral tendency to support tourism
development [46]. Residents of developing countries generally keep close contact with their
natural surroundings [65]. Their frequent engagement with water, land, plants, and animals
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constitute a vital component of their survival [66]. However, tourism is accompanied by
a large amount of resource consumption, which places pressure on the environment and
may lead to negative attitudes towards tourism [66]. Guo [67] shows that resident percep-
tions of environmental degradation would trigger resistance and opposition to tourism,
becoming a key factor hindering their support. Choi and Murray [68] emphasize that
residents’ support for tourism is guided by their views on environmental impact. These
studies collectively indicate that environmental identity plays a decisive role in shaping
residents’ attitudes toward tourism. Thus, we propose the following hypothesis:

H2: Environmental identity affects residents’ xenophobia.

2.2.3. The Effect of Place Identity

Place identity states that “the concept of self is based on the location of an indi-
vidual” [69]. Place identity emphasizes the connection and meaning developed in the
interaction between “people and place” [70]. For instance, residents of a specific place tend
to feel a sense of belonging to that place [71]. Proshansky [72] believes that place iden-
tity is an important concept in tourism that captures an individual’s personal bond with
a location and encompasses conceptions, convictions, inclinations, affections, principles,
aims, and conduct dispositions. Place identity is regarded as an important pre-factor that
affects residents’ attitudes and behaviors [73]. Tourism involvement has both positive
and negative influences on the construction of residents’ place identity, and the two are
intertwined. Changes in place identity may lead to residents’ negative emotions towards
tourism development [74]. Residents’ place identity shapes their attitudes towards tourism
and their support for—or opposition to—tourism development, which often reflects their
concerns about local integrity [75]. Wang and Chen [48] believe that place identity affects
one’s perception of tourism’s impact; when this identity is threatened or undermined,
negative emotions develop and support for tourism is reduced. Previous studies show that
residents’ attitudes towards tourism are significantly affected by their perceptions of place
identity. Negative attitudes towards tourism often stem from perceived threats or conflicts
related to place identity. Therefore, we propose the following hypothesis:

H3: Place identity affects residents’ xenophobia.

2.3. The Effects of Xenophobia and Its Mediating Role

“Negative tendencies toward, or even denigration of, groups and/or individuals
based on perceived differences” is a type of prejudice often referred to as xenophobia [18].
Xenophobia is a long-standing phenomenon [76], an avoidance mechanism is based on
fear of foreigners [77]. In the xenophobic world view, foreigners are constructed as “un-
known others” who threaten the status quo and should be regarded with suspicion [78].
Xenophobia functions as a mechanism for maintaining distance from out-groups [76], re-
flecting the explicit or implicit derogation and isolation of those perceived as invaders and
hostile “others” [17].

With the progress of science and technology, interactions between groups have be-
come increasingly extensive, and xenophobia has come to reflect the spirit of our current
times [17]. The widespread existence of xenophobia in today’s world has attracted the
interest of policymakers and researchers [76].

Research on xenophobia in the context of tourism is predominantly centered on tourists
and the development of their xenophobic dispositions [17-19]. For example, xenophobia
is attributed to the perception held by tourists that they are not treated well because of
the negative out-group bias [17]. Xenophobia is considered a prerequisite for and factor in
shaping travel behavior [19], as well as a social stimulus for tourism-based behaviors [18].
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Xenophobia also impacts the perceptions of local residents [77]. Xenophobic sub-
jectivity plays a role in shaping group typologies, because individuals tend to associate
a set of largely negative attributes with out-groups [24]. Previous studies have shown
that emotions significantly influence how residents respond to tourism development [79].
Matiza [14] suggests that the perceptions of inbound tourists and xenophobia directly and
negatively affect residents’ perceptions of local tourism and tourism activities. Nugroho
and Numata [80] empirically demonstrate that the level of resident participation in commu-
nity tourism activities is associated with their degree of support for tourism development.
Huitt and Cain [27] indicate that cognitive factors develop through objective evaluation
and recognition of an object’s attributes, emotional factors emerge as affective responses
grounded in these cognitive processes, and behavioral factors are based on cognitive and
emotional factors. Thus, we propose the following hypotheses:

H4: Xenophobia affects residents’ community participation.
H5: Xenophobia affects residents” endorsement of inbound tourism.
Hé: Residents’ community participation positively affects their endorsement of inbound tourism.

H7: Xenophobia plays a mediating role between local residents’ (a) cultural identity, (b) environ-
mental identity, and (c) place identity and their endorsement of inbound tourism.

2.4. The Moderating Effect of Social Distance

During the early 1920s, Park [81] defined social distance as the measure of understand-
ing and intimacy present in personal and social connections. Recently, social distance has
been conceptualized as the level of physical and emotional proximity that individuals per-
mit between themselves and individuals from different social groups [82]. Social distance
has been extensively examined within the discipline of sociology [83] and is related to the
prejudice, stigma, and stereotypes of individuals or groups [82]. As a structural factor,
social distance can be easily understood as the attempt to understand the relationship
between groups [84].

Although tourism encourages different national, racial, and ethnic groups to patronize,
it is prone to prejudice, stigma, and stereotypes when clear social and cultural differences
exist between tourists and locals [85]. Measuring social distance provides us with the
opportunity to comprehend these intergroup relationships and measure an individual’s
willingness to interact with others [86]. Thyne et al. [86] demonstrate that social distance
explains the attitudes and behavioral tendencies of tourists and hosts. Joo et al. [87] propose
social distance as a useful structural factor for measuring the connections between residents
and tourists in tourism research; this idea is rapidly developing in tourism literature [85].
Accordingly, we propose the following hypothesis:

H8: Social distance moderates multiple paths in the structural model.

2.5. Conceptual Framework

This study proposes the research model illustrated in Figure 1 to examine the influence
of local residents’ endorsement of inbound tourism. First, this study investigated the effects
of cultural, environmental, and place identities on local residents’ xenophobic attitudes.
Second, it examined how these xenophobic tendencies affect local residents’ participation
in community tourism activities and their endorsement of inbound tourism. Furthermore,
the influence of participating in community tourism activities on one’s endorsement of
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inbound tourism was examined. Third, the mediating role of xenophobia was analyzed,
followed by the moderating role of social distance.

= Hypotheses

= w= w= w= wp Vloderation Effect

Social Identity

Community
Participation

Environmental
Identity

Endorsement of
Inbound tourism

Figure 1. Proposed Conceptual Framework.

3. Methodology
3.1. Procedure for Data Acquisition

The objective of this study was to examine the interrelationships among local residents’
social identity, xenophobia, community participation, and their endorsement of inbound
tourism. To collect representative data, residents of China were selected for the research
sample. Considering China’s vast geographical expanse and substantial regional cultural
diversity [88], a specific, representative city was chosen. Yangzhou, which is among the first
24 cultural and historical cities in China [89], holds multiple international honors, including
“Culture City of East Asia,” “World Canal Capital,” and “World Cuisine Capital” [90].
Thus, employing Yangzhou for illustrative purposes offers considerable representational
significance for research on inbound tourism in China.

Data were collected through offline questionnaires using convenience sampling, con-
ducted in several public squares in Yangzhou during August-September 2024. Residents
who visit these public squares have a higher probability of interacting with foreign tourists;
consequently, selecting residents from these locations through convenience sampling en-
ables a more effective understanding of local residents’ perceptions. Before completing the
questionnaire, respondents were screened to confirm that they were residents of Yangzhou.
Participation was entirely voluntary. The researchers explained the purpose and procedures
of the study to each participant and obtained their verbal informed consent in person.

After excluding incomplete responses, 401 valid questionnaires were retained for the
analysis. Table 1 presents the demographic characteristics of the respondents. Among
them, women accounted for more than half (59.1%), with the largest age cohort compris-
ing individuals aged 31-40 years (56.9%). Most participants were married (87%), and
a significant portion (29.7%) had attained education at the high school or technical sec-
ondary level. Additionally, 46.1% of the participants had lived locally for over two decades,
and 8.5% reported working within tourism-related sectors. Notably, 89% of the respon-
dents owned property in Yangzhou, and 60.6% reported having lived in Yangzhou during
their childhood.
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Table 1. Demographic Profile of Respondents (1 = 401).

Classification Count (n) Proportion (%)

Gend Male 164 40.9%
enaer Female 237 59.1%
18-30 37 9.2%

31-40 228 56.9%

Age 41-50 127 31.7%
51-60 3 0.7%

Over 60 6 1.5%

Unmarried 34 8.5%

Marital Status Married 349 87%
Other 18 4.5%
Junior high school or below 98 24.4%
High school/Technical secondary 119 29.7%

Education Associate degree (Junior college) 72 18%
Bachelor’s degree 97 24.2%

Master’s degree or above 15 3.7%

1-5 21 5.2%
j— 00

Length of residence (years) 6-10 >4 13.5%
11-20 141 35.2%
More than 20 185 46.1%
Working in tourism sector Yes 34 8.5%
No 367 91.5%
0,

Current home in Yangzhou Own 357 89%
Rent 44 11%
Live in Yangzhou as a child Yes 243 60.6%
No 158 39.4%

3.2. Measurement Development

The measurement model consisted of two parts: demographic information and vari-
able information. The information variables included seven components: cultural identity,
environmental identity, place identity, xenophobia, community participation, endorse-
ment of inbound tourism, and social distance. We used data adapted from Seo et al. [91],
Lai and Hitchcock [92], and Wang et al. [93] to obtain demographic information. Cultural iden-
tity was measured through three items adapted from Zhang et al. [94] and Cleveland et al. [95].
Three items adapted from Li et al. [64] were employed to measure environmental identity.
Place identity was assessed through four items adapted from Wang et al. [74]. To measure
residents’ xenophobic attitudes toward foreign tourists, five measurement items based on
Ikeji and Nagai [77] were adopted. Community participation, characterized by whether
residents participate in local tourism activities, was evaluated employing five items derived
from Qin et al. [96]. Five measurement items derived from Lai and Hitchcock [92] were
employed to assess residents” endorsement of inbound tourism, defined as their recognition
and support for its encouragement, promotion, and development. Social distance, opera-
tionalized as the willingness of residents to engage in intimate interactions with foreign
tourists, was measured using three items adapted from Woosnam et al. [97]. Participants
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evaluated the statements on a seven-point response scale, and elevated scores represented
increased levels of social closeness.

In addition to collecting demographic data, the questionnaire comprised multiple
items rated on a 7-point Likert scale, with 1 indicating strong disagreement and 7 indicating
strong agreement. The Likert scale is considered the appropriate assessment tool when
many items involve considerable uncertainty, as it enables respondents to indicate the
relative importance of items without imposing arbitrary rankings [98]. Since the first version
of the questionnaire was designed in English, a back-translation process was employed:
first translating the items into Chinese and then translating them back into English to
guarantee linguistic and conceptual equivalence. Minor revisions were made to the wording
to adapt the questionnaire to specific research contexts. Before formal distribution, a pre-test
was conducted during which feedback was gathered from management scholars, graduate
students, and local community members. Based on their input, further refinements were
made to remove semantic ambiguities and overly specialized terminology. The final version
of the questionnaire is presented in Appendix B.

3.3. Data Analysis

SPSS (version 29.0) and AMOS (version 26.0) were used for dataset processing. SPSS
was used to summarize the demographic characteristics of the sample. Prior to subsequent
analyses, the structural validity of the measurement model was examined using exploratory
factor analysis (EFA). Following this, AMOS was employed to perform a confirmatory
factor analysis (CFA) to appraise the model’s fit and examine path coefficients. Structural
equation modeling (SEM) was used to scrutinize the six hypotheses. Finally, the mediating
and moderating effects of the variables were validated.

4. Results
4.1. Assessment of the Measurement Model

EFA employed factor rotation to classify the key construct dimensions. Items with
factor loadings equal to or above 0.5 were deemed acceptable [99]. The results indicated
a six-factor solution, and Cronbach’s alpha coefficients were computed to examine the
measurement stability of the scales. Cronbach’s alpha coefficients fell between 0.920 and
0.964, demonstrating strong item-level consistency. In accordance with George’s [100]
guideline, alpha values more than 0.5 were considered satisfactory; all constructs in this
study demonstrated satisfactory reliability and validity. Detailed Cronbach’s alpha results
are presented in Appendix B.

CFA results show that all standardized factor loadings exceeded the 0.5 threshold,
which is commonly accepted in measurement validation [101,102], and therefore all indica-
tors were retained in the model. The assessment of convergent validity involved analyzing
both average variance extracted (AVE) and item loadings [101]. All constructs exhibited
composite reliability (CR) values exceeding 0.800, indicating strong reliability. As summa-
rized in Table 2, all the constructs satisfied the acceptable evaluation criteria. Discriminant
validity was further confirmed, as each construct’s AVE square root was greater than its
correlations with other constructs [102]. The results are presented in Table 3. The model’s
goodness-of-fit indices were x? = 967.949, DF = 260, x> /DF = 3.723, p < 0.000, CFI = 0.937,
IFI = 0.937, GFI = 0.830, NFI = 0.916, RMSEA = 0.083. The analysis demonstrated that the
model corresponds adequately to the observed data [101].
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Table 2. Results of the Confirmatory Factor Analysis.
Unstandardized S.E. C.R. Standard 4 AVE CR

CL. CI1 1.000 -— - 0.901 -

CL: CI2 0.974 0.033 29.417 0.932 ot 0.855 0.946
CL: CI3 0.983 0.038 26.060 0.880 ot

EI: EIl 1.000 - --- 0.824 -

EI: EI2 1.068 0.045 24.008 0.940 ot 0.829 0.936
EL EI3 1.114 0.048 23.161 0.913 i

PI: PI1 1.000 - - 0.852 -

PI: PI2 0.990 0.042 23.614 0.886 i 0,604 0.900
PI: PI3 1.206 0.047 25.408 0.923 i ' '

PI: PI4 1.050 0.044 23.603 0.886 ot

XEN: XEN1 1.000 -— -— 0.874 —

XEN: XEN2 1.032 0.037 27.785 0.922 i

XEN: XEN3 1.044 0.038 27.745 0.922 ot 0.581 0.874
XEN: XEN4 1.029 0.037 27.936 0.924 i

XEN: XEN5 1.022 0.042 24.154 0.864 o

CP:CP1 1.000 -— - 0.771 -

CP: CP2 1.070 0.058 18.579 0.836 ot

CP: CP3 1.478 0.066 22.410 0.964 i 0.528 0.848
CP: CP4 1.495 0.068 21.945 0.948 i

CP: CP5 1.253 0.064 19.472 0.867 i

EOIT: EOIT 1 1.000 - - 0.899 -

EOQIT: EOIT 2 1.042 0.033 32.017 0.939 i

EQIT: EOIT 3 1.075 0.033 32.359 0.943 ot 0.840 0.963
EOIT: EOIT 4 1.024 0.032 31.733 0.937 i

EOIT: EOIT 5 0.942 0.036 26.505 0.874 o

Note: CI = Cultural identity, EI = Environmental identity, PI = Place identity, XEN = Xenophobia, CP = Community
participation, EOIT = Endorsement of inbound tourism. Note: Model Fit: x2 = 967.949; DF = 260; x2/DF = 3.723;
p <0.000; CFI = 0.937; IFI = 0.937; GFI = 0.830; RMSEA = 0.083. Note: *** p < 0.001.

Table 3. Results of the Discriminant Validity Assessment.

CI EI PI XEN CP EOIT
CI 1(0.925)
EI 0.715 1(0.910)
PI 0.452 0.441 1(0.833)
XEN —0.224 —0.185 —0.202 1(0.762)
cP 0.376 0.404 0.437 —0.168 1(0.727)
EOIT 0.599 0.518 0.528 —0.360 0.411 1(0.917)

Note: CI = Cultural identity, EI = Environmental identity, PI = Place identity, XEN = Xenophobia, CP = Community
participation, EOIT = Endorsement of inbound tourism.

4.2. Assessment of the Structural Model
SEM revealed that the model demonstrated acceptable fit to the observed data
(x* = 1203.751; DF = 266; p < 0.000; NFI = 0.896; GFI = 0.806; RMSEA = 0.094). Table 4

illustrates the results obtained from the path analysis. Analysis of the data revealed
that cultural identity (f = —0.159, p < 0.05) and place identity ( = —0.128, p < 0.05) had
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a significant negative impact on local residents’ xenophobia. Therefore, H1 and H3 are valid.
Xenophobia significantly negatively affected community participation of local residents
and their endorsement of inbound tourism ( = —0.173, p < 0.001; = —0.305, p < 0.001).
Therefore, H4 and H5 are valid. Community participation of local residents (3 = 0.357,
p <0.001) had a significant positive impact on their endorsement of inbound tourism. There-
fore, H6 is valid. However, the results showed that environmental identity (3 = —0.023,
p > 0.05) had no significant effect on residents’ xenophobia. Therefore, H2 is not valid. The
results are presented in Figure 2 and Table 4.

Table 4. Results of the Path and Mediation Analyses.

Path Estimate S.E C.R 2
CI-XEN —0.159 0.155 —1.993 *
EI-XEN —0.023 0.163 —0.292 0.771
PI-XEN —0.128 0.086 —2.156 *
XEN-CP —0.173 0.043 —3.329 o

XEN-EOIT —0.305 0.028 —6.468 i
CP-EOIT 0.357 0.035 7.331 e
Indirect effect
R? (XEN) = 0.065 Total effect on EOIT Bcr—xeN—gorr = 0.035 *
R? (CP) = 0.029 CI =0.499 *** Bcr—xEN—cP—eorT = 0.004 *
R? (EOIT) = 0.466 PI =0.245 *** Bpr—xEN—EoIT = 0.022 *

Bpr—xeEN—cr—gorT = 0.002 *

Note: CI = Cultural identity, EI = Environmental identity, PI = Place identity, XEN = Xenophobia, CP = Community
participation, EOIT = Endorsement of inbound tourism. Note: Model fit for structure model: x2 = 1203.751;
DF = 266; p < 0.000; NFI = 0.896; GFI = 0.806; RMSEA = 0.094. Note: *** p <0.001, * p < 0.05.

F————=—=—======== ——— Significant

Social Identity

Cultural Identity
1
Hy(-0.023)
Environmental N
Identity

| Hy(-0.128+)

== == = = = Not Significant

*#%p < 0.001, *p < 0.05

Community
Participation

H,(-0.159*)

H(0.357***)

Endorsement of
Inbound tourism

Figure 2. Path Analysis Results.

4.3. Assessment of the Mediating Effects

Indirect effects of this study found that cultural identity and place identity indirectly
affected local residents” endorsement of inbound tourism through their xenophobia and their
community participation (Bcr—xen—cp—eorr = 0.004, p < 0.05; Bpr—xen—cr—eorT = 0.002,
p < 0.05). This indicates a chain mediating effect. Additionally, cultural identity and place
identity indirectly affected local residents” endorsement of inbound tourism through their
xenophobia (BCI—XEN—EOIT =0.035, p< 0.05; Bpr—xen—eorT = 0.022, p< 005) Meanwhile,
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the direct effects of cultural identity and place identity on local residents’ endorsement
of inbound tourism remained significant (3 = 0.499, p < 0.001; § = 0.245, p < 0.001). This
indicates that these four pathways exhibited partial mediating effects, as shown in Table 4
and Figure 3.

= = = % Partial Mediation Effect

Social Identity

Community
Participation

Environmental
Identity

Xenophobia

Endorsement of
Inbound tourism

Figure 3. Mediation Analysis Results.

4.4. Assessment of the Moderating Effects

A multigroup analysis was conducted to assess the moderating role of social distance
in the research model. The 401 questionnaires were grouped into two categories depending
on their scores: those higher than the mean (n = 207) and those lower than the mean
(n =194). The analysis revealed that social distance significantly moderated two relational
paths: from cultural identity to xenophobia, and from xenophobia to endorsement of
inbound tourism. The results are shown in Table 5 and Figure 4.

Table 5. Results of the Moderation Analysis for Social Distance.

Social Distance Is Above  Social Distance Is Below 2 DF Ay2
Path Average (n = 207) Average (n = 194) X X
Coefficient Coefficient
CI-XEN —0.261 ** —0.153
EI-XEN 0.037 0.044
PI-XEN —0.055 0.013
1612.313 538 18.010
XEN-CP —0.067 0.097
XEN-EOIT —0.240 *** —0.303 ***
CP-EOIT 0.249 *** 0.291 ***

Note: CI = Cultural identity, EI = Environmental identity, PI = Place identity, XEN = Xenophobia, CP = Community
participation, EOIT = Endorsement of inbound tourism. Note: *** p < 0.001, ** p < 0.01.
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= = = = Significant moderation effect

r-—-=-Z .-~ TT-—T—° **% p < 0.001, **p < 0.01

Social Identity

Social Distance

Cultural Identity

H (n=207) = —0.261%*
L (n=194)=—0.153

-

H (n=207) = 0.037
L (n=194) = 0.044

Community
Participation

N H@=207)=-0.067

L (n=194) = 0.097 \
~ H (1= 207) = 0.249%+*

L (n=194) = 0.291%**

Environmental
Identity

Xenophobia

|
1
' H (n=207) = -0.240%**
H (n=207) =—0.055 L (n=194) = —0.303***
L (n=194) = 0.013

Endorsement of
Inbound tourism

Place Identity

Figure 4. Social Distance Moderation Analysis Results.

5. Discussion

The study advances our comprehension of the relationships linking local residents’
social identity, xenophobic attitudes, community participation, and their endorsement of
inbound tourism. Prior research examining the effect of xenophobia on inbound tourism
concentrates on tourists’ perspectives. However, it is vital to study the xenophobia exhib-
ited by local residents because the sustainable development of inbound tourism depends
on the residents” affective responses and behaviors. Previous studies have suggested that
negative attitudes toward tourists may arise from either irrational prejudice or rational re-
sponses to perceived threats associated with tourism development [103]. By focusing on the
psychological mechanisms of local residents, this study conceptualizes unmotivated xeno-
phobia as a distinct psychological response, thereby enriching theoretical understanding
within the tourism field.

Based on empirical data from 401 local residents” questionnaires in Yangzhou, China,
residents’ cultural and place identity significantly negatively affected their xenophobia,
whereas residents’ environmental identity had no significant effect on their xenophobia.
Second, residents’ xenophobia significantly negatively affected their community participa-
tion and their endorsement of inbound tourism, consistent with prior studies showing that
xenophobia undermines individuals” willingness to interact with outsiders and influences
tourism-related decision-making [18,19,104]. However, unlike most existing research that
focuses on tourists” perspectives [17-19], our findings emphasize residents’ xenophobia
as a key factor influencing community participation and support for inbound tourism,
thereby extending current understanding in this field. In addition, residents” community
participation significantly promoted their endorsement of inbound tourism. Third, the
residents’ xenophobia and community participation partially mediated the association of
cultural identity, place identity, and endorsement of inbound tourism. Residents” xeno-
phobia partially mediated the association of cultural and place identities and endorsement
of inbound tourism. Fourth, residents’ social distance functioned as a moderator on two
pathways: from cultural identity to xenophobia, and from xenophobia to endorsement of
inbound tourism.

The findings indicate that xenophobia significantly increases negative emotional
and behavioral reactions toward inbound tourists, which may pose a risk to sustainable
development of tourism destinations. Promoting positive resident—tourist interaction
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and reducing perceived threats may therefore be critical strategies for enhancing social
sustainability and supporting the long-term viability in tourism communities.

5.1. Theoretical Implications

Three theoretical contributions can be drawn from this research regarding understand-
ing local residents” endorsement of inbound tourism. First, prior studies on xenophobia
in the field of tourism are limited, and a small number of studies focus on tourists’ per-
spectives. This study broadens the perspective of xenophobia among local residents and
explores the antecedents and consequences of their endorsement of inbound tourism. It
complements the role of xenophobia as an independent attribute of tourism destinations
and as a personality trait of local residents [104]. In the post-COVID-19 context, it is crucial
to understand the attitudes and behaviors of local residents to promote the sustainable
development of tourism [13].

Second, prior research on the association between residents and tourists use social
exchange theory to explain local residents” endorsement of tourism; nevertheless, social
exchange theory has certain limitations [105]. To overcome this deficiency, this study intro-
duces attribution theory into the research framework and integrates social identity theory
as the antecedent of local residents’ cognition, which enriches the theoretical research. This
study explores the factors and processes underlying resident endorsement of tourism based
on theories [92], specifically interrelations of local residents’ social identity and xenopho-
bic attitudes. The findings show that local residents’ cultural identity and place identity
significantly negatively affected their xenophobia. Residents may believe that the arrival
of foreign tourists will negatively impact their local culture [47], and negative emotions
occur when place identity is threatened or damaged [48]. However, the environmental
identity had no significant impact on their xenophobia, which may be explained by the fact
that environmental identity reflects individuals” emotional connections to the natural envi-
ronment [62]. Xenophobia mostly comes from the threat perception of others [28], which
differs from the psychological basis of environmental identity. The internal mechanism
between the two is not directly related; thus, environmental identity is not an important
determinant of xenophobia.

Third, the present study conceptualizes the key elements of the research framework
from various angles and consolidates measurement measures utilized in prior research;
clarifies the action path among the variables; systematically constructs the relationship
model among social identity, xenophobia, and inbound tourism support; and verifies
the mediating role of xenophobia in cultural identity, place identity, and endorsement of
inbound tourism. Furthermore, in this study, a moderating variable was added to extend
the model and assess the moderating influence of social distance. This model provides
support for understanding the complex relationships among social identity, xenophobia,
and endorsement of inbound tourism.

5.2. Practical Implications

The findings of this study provide practical guidance for local governments and
tourism managers. The empirical findings indicate that xenophobic attitudes among local
residents exert a significant influence on both community participation and endorsement for
inbound tourism, and the community participation of local residents significantly positively
affects their endorsement of inbound tourism, indicating that it is important to strengthen
community education and communication to facilitate the sustainable development of local
tourism [79]. Tourism managers can guide residents to participate in tourism activities,
publicize and highlight the positive benefits of inbound tourism, strengthen residents’
positive cognition of inbound tourism, and reduce dislike directed at foreign tourists.
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In addition, the research shows that cultural and place identities have a significant
impact on residents” xenophobia, and social distance has a negative moderating effect on
this path. Therefore, tourism managers should prioritize interactive relationships between
residents and tourists; increased interaction between groups can reduce xenophobia [32].
Cultural exchange activities, community co-construction projects, and other methods
should be implemented to improve residents” multicultural values, which can effectively
deter xenophobia [106].

Finally, the post-pandemic recovery of inbound tourism brought new development
opportunities to destination cities. Inbound tourism drives local economic development,
increases employment opportunities, raises income levels, and promotes infrastructure
construction [9]. Considering the importance of China’s inbound tourism market in global
tourism, this study reveals the influence of local residents” xenophobia on the sustainable
development of inbound tourism and proposes reasonable suggestions to accelerate the
industry’s recovery.

5.3. Limitations and Future Research

This study has some limitations, and these deficiencies offer implications for future
studies. First, the analysis was conducted quantitatively to show the interrelations of resi-
dents” xenophobia, social identity, and endorsement of inbound tourism, but a qualitative
perspective to further clarify these relationships was lacking. Qualitative methods can
capture the deeper emotional states of residents and reveal subtle nuances that quantitative
data may fail to measure [107]. Future research should use mixed methods to deepen the
link between xenophobia, social identity, and inbound tourism support.

Second, this study used convenience sampling in public. Although there are suf-
ficient reasons to adopt this approach, future research should consider using the prob-
ability sampling method, particularly in tourist cities with large city sizes, to improve
our understanding of the resident-tourist relationship and inbound tourism development.
Additionally, the research was performed in Yangzhou, China; thus, the conclusions might
not apply to various urban areas or depict the national trend. Therefore, future field studies
should be conducted in multiple cities to enhance the representativeness and universality
of the research.

Third, this study adopted cross-sectional data that only reflect residents’ attitudes
towards inbound tourism at a specific point in time. In addition, this study does not
make a detailed distinction between foreign tourists from different cultures; local residents
may have different attitudes towards foreigners from similar cultures versus different
cultures. Future research should distinguish tourists according to their cultural attributes.
Ultimately, subsequent studies might examine additional social psychological factors like
doomscrolling behavior [108] and depression [109] to evaluate residents” reactions to
inbound tourism and broaden insights into the resident-tourist relationship.
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Appendix A
Appendix A.1. Interaction Tests

To test whether the relationship between place identity and xenophobia was moder-
ated by social distance, this study introduced an interaction term (place identity x social
distance) into the model. The results showed that the interaction term significantly in-
fluenced xenophobia (F = 24.323, p < 0.001), demonstrating that social distance alters the
pathway from place identity to xenophobia. Furthermore, simple slope analysis showed
that when place identity was in Group 2 (higher than the average), the negative predictive
effect of social distance on xenophobia was stronger (simple slope = —1.38). However,
when place identity was in Group 1 (lower than the average), the negative predictive effect
was weak (simple slope = —0.65). These results support the existence of interaction effects,
as shown in Figure A1.

Estimated Marginal Means of Xenophobia

Place Identity

325

w 1.00

w00
3.00
2.75
2.50
2.25
2.00

1.00 2.00

Social Distance

Figure A1. Social Distance Interaction Analysis Results.

Although the interaction term (place identity x social distance) was significant in the
regression analysis using SPSS, the corresponding moderation effect was not supported by
the structural equation modeling (SEM) conducted in AMOS. This inconsistency may result
from the methodological differences between traditional regression and SEM. Regression
detects moderation through observed variable interactions [110], whereas SEM requires
explicit modeling of latent interactions, often through complex procedures, such as product
indicator methods or latent moderated structural equations [111], which may reduce
statistical power or require larger samples.

Appendix A.2. The Moderating Role of Having Lived in Yangzhou as a Child

Additionally, we checked whether demographic information variables had a mod-
erating effect on each critical path. Individual demographic variables were analyzed
using a multigroup analysis approach. The results show that having lived in Yangzhou as
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a child significantly moderated the impact of xenophobia on community participation, the
impact of xenophobia on endorsement of inbound tourism, and the influence of community
participation on endorsement of inbound tourism. Therefore, understanding the role of
having lived in Yangzhou as a child can direct more effective interventions. The results are
presented in Table Al and Figure A2.

Table Al. Results of the Moderation Analysis for Lived in Yangzhou as a Child.

Yes (1 = 243) No (n =158) x2 DF Ax?
Path
Coefficient Coefficient
CI-XEN —0.120 —0.255
EI-XEN 0.024 —0.066
PI-XEN —0.109 —0.180 *
1769.478 538 23.379
XEN-CP —0.071 —0.352 ***
XEN-EOIT —0.258 *** —0.440 ***
CP-EOIT 0.455 *** 0.164 *

Note: CI = Cultural identity, EI = Environmental identity, PI = Place identity, XEN = Xenophobia, CP = Community
participation, EOIT = Endorsement of inbound tourism. Note: *** p < 0.001, * p < 0.05.

= == = ==p Significant moderation effect

r——-s .-, .-~ % p < 0.001, *p < 0.05

Social Identity

Lived in
Yangzhou as a

Cultural Identity

Y (n=243) = —0.120
N (n=158) = 0255

\gl

Y (n=243) = 0.024
N (1= 158) = —0.066

Community
Participation

N Y@e=24m--00m
N(n=158)= 03524+ ~
¢ N Y (n=243) = 0455+

N (n=158) = 0.164*

Environmental
Identity

Xenophobia

Y (1 =243) =—0.258%**
Y (r2=243) =-0.109 N (n = 158) = —0.440%**
N (1 =158) = -0.180*

Endorsement of

Inbound tourism

Place Identity

Figure A2. Lived in Yangzhou as a Child Moderation Analysis Results.

Appendix B
Construct Items Cronbach’s Alpha
Q1: I feel very proud to identify with
Yangzhou culture
I Q2: I consider it very important to 0.930

maintain Yangzhou culture
Q3: It is very important for me to remain
close to Yangzhou culture
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Construct Items Cronbach’s Alpha

Q1: I am very concerned about the natural
environment of Yangzhou

Q2: I am very protective of the natural

EI 0.920

environment in Yangzhou
Q3: I am respectful of Yangzhou
natural environment

Q1: I have a strong identity
with Yangzhou
Q2: I feel attached to Yangzhou
PI Q3: I feel a sense of belonging 0.936
to Yangzhou
(Q4: Living and working in Yangzhou
means a lot about who I am

Q1: I try to avoid contact with
foreign tourists
Q2: I feel anxious when interacting with
foreign tourists
XEN Q3: Interacting with foreign tourists 0.956
makes me uneasy
Q4: I don’t think foreign tourists and I can
understand each other
Q5: Foreign tourists should not be trusted

Q1: I actively participate in tourism
related activities in Yangzhou
Q2: I understand Yangzhou tourism
related planning and policies
Q3: I have participated in the

decision-making related to tourism

cpP 0.946

in Yangzhou

Q4: I have participated in tourism related
training in Yangzhou

Q5: The government regularly seeks my
advice on developing tourism

in Yangzhou

Q1: I believe inbound tourism should be
actively encouraged in Yangzhou

Q2: I support the promotion of inbound
tourism in Yangzhou

Q3: I support the development of new

tourism facilities that attract more foreign

EOIT 0.964

tourists to Yangzhou

Q4: I support Yangzhou's continued
development as a popular

tourist destination

Q5: I agree that tourism will continue to
play a major role in Yangzhou’s economy
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Construct Items Cronbach’s Alpha

Q1: I welcome foreign tourists as friends
or family

Q2: I'would like to have a close personal

SD 0.929

relationship with foreign tourists
Q3: I would like to invite foreign tourists
into my home

Note: CI = Cultural identity, EI = Environmental identity, PI = Place identity, XEN = Xenophobia,
CP = Community participation, EOIT = Endorsement of inbound tourism, SD = Social distance.
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